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UNIVERSITY OF DAYTON INTRODUCES NEW LOGO, LAUNCHES AD CAMPAIGN 
AS PART OF SESQUICENTENNIAL CELEBRATION 
DAYTON, Ohio- As part of the University of Dayton's sesquicentennial celebration, 
it has ,~pdated its logo, launched a comprehensive visual identity program and kicked off an ad 
~ 
campaign. 
Starting today, billboards, downtown and campus banners, and RTA bus and Wright B 
Flyer trolley ads will feature the sesquicentennial logo and the slogan, "A Community Partner. 
A National Leader." A hanging brass logo along the lobby wall in Kennedy Union will be 
unveiled at the opening sesquicentennial celebration ceremonies on Sept. 25. This fall, signs on 
campus will be changed to feature the new typeface. 
' The new logo uses the image of the chapel, the most recognizable symbol of the 
University of Dayton. It's square and features a woodcut chapel symbol in a box with classic 
typography. Designed to be used in one or two colors, the logo's colors match the red and blue 
in the Flyers' athletics logos. Unlike the previous logo, introduced in 1981, the logo's type can 
be used alone, which gives it greater versatility. 
"It's a more distinctive, memorable and a clearer mark than the previous logo in that it 
emphasizes the word Dayton more," said Frank Pauer, art director in the public relations ,office, 
who designed the logo. "The woodcut look of the chapel is an appropriate symbo! of the 
University's history, and yet it doesn't look dated. It has a classk, timeless look. The type, 
Goudy, is very clean, classic and easy to read. Most importantly, its square format can be used 
in virtually any application." 
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Deborah McCarty Smith, director of publications, convened a campus-wide committee 
that identified more than 100 applications, ranging from stationery to merchandise to signs. On 
' 
stationery and business cards during the University's sesquicentennial celebration, the logo will 
include the dates 1850-2000. The dates will be dropped after the anniversary year. 
The public relations office has published a logo standards manual and will be posting 
the logo guidelines and downloadable versions on a Web site. 
Brother Raymond L. Fitz, S.M., president, believes the new mark will aid in marketing 
the University. "A consistent visual image for the University of Dayton allows us to 
communicate to diverse audiences a clear and coherent message about the quality of our 
institution," he said. 
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